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Australian Catholic University (ACU National) is a publicly-funded university committed to a strong Catholic ethos that seeks to foster and promote teaching and learning, research and
scholarship, and community engagement in the Christian tradition. It has six campuses located in Brisbane, Sydney (2), Canberra, Melbourne and Ballarat.

Marketing Manager
Full-time, fixed term position
FACULTY OF BUSINESS
MACKILLOP CAMPUS – NORTH SYDNEY
The Faculty of Business is seeking a highly motivated person for the role of Marketing
Manager located at its MacKillop Campus (North Sydney). You will be responsible for all aspects
of marketing and student recruitment activities on behalf of the Faculty, including advertising,
publications, website, events, databases and marketing information.

You will be tertiary qualified in Marketing, have a broad understanding and awareness of
issues and factors affecting the Australian higher education sector, and be experienced in
planning and implementing marketing campaigns based on the analysis of market research
and intelligence. Excellent organisational, interpersonal and communication skills – both
written and oral – are essential.

You must have the capacity to work as an effective team member, be self-motivated, able to
work under pressure, manage a number of projects at one time and meet deadlines. Experience
working in a Microsoft Office environment is essential.

Total remuneration valued to $80,746 – $90,274pa, including salary component $68,231 –
$76,283pa (HEW Level 8), employer contribution to superannuation and annual leave loading.

Applications close: Monday, 3rd August 2009.

Specific enquiries about the Marketing Manager position may be directed to Miss Erin Brown,
Administrative Officer (Faculty of Business), on (02) 9739 2937 or at erin.brown@acu.edu.au

Senior Research and Planning Officer
Full-time, fixed term position
PROPERTIES DIRECTORATE
MACKILLOP CAMPUS – NORTH SYDNEY (preferred location)
Working within the Properties Directorate, this role will be essential to supporting the
Director of Properties in furthering the development of a more strategic approach to
asset management across ACU and improving planning, governance and management
of capital development projects. This new position is responsible for initiating, developing
and conducting the on-going review of a wide range of asset research and planning activities. 

You will have extensive knowledge and experience in asset management, preferably in the 
tertiary sector, with an emphasis on the planning and analysis of space, and the development
and review of policy and procedure. To succeed in this role you will need superior communication,
negotiation and liaison skills and proven ability to work across the organisation in a challenging
and a changing environment.

Total remuneration valued to $93,642 – $99,918pa, including salary component $79,136 –
$84,500pa (HEW Level 9), employer contribution to superannuation and annual leave loading.

Applications close: Monday, 3rd August 2009. 

Specific enquiries about the Senior Research and Planning Officer position may be directed
to Mr Con O’Donnell, Director of Properties on (02) 9739 2102, mobile 0418 143 923 or at
con.o’donnell@acu.edu.au

Obtain an information package and selection criteria from the ACU National Careers Website: www.acu.edu.au/careers Applicants are expected to address all selection
criteria listed in the position description. Applicants for either role should demonstrate commitment to the specific mission and Catholic ethos of the institution.

Equal Opportunity and Privacy of personal information is University policy. For more details visit www.acu.edu.au/careers
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ACON has achieved a world-wide reputation for HIV/AIDS prevention,
care, support and policy development. More recently ACON has

developed programs promoting the health and wellbeing of the gay,
lesbian, bisexual and transgender (GLBT) community in the areas of

drug & alcohol use, mental health, housing, violence and ageing.

This role will oversee the implementation of a new and ambitious
strategic plan, ensuring ACON is the leading community-based
GLBT health and HIV organisation in NSW, with increasing
influence nationally and internationally. Besides ensuring high
quality and effective services, you will provide leadership in both
the HIV sector and the GLBT community. You will ensure that

ACON and its communities have a strong voice in health, welfare, legal
and social reforms.

You will have high level general and strategic management skills,
considerable experience in government and stakeholder engagement,
as well as issues management and a commitment to service and social
change. You will combine experience gained in the health or NGO sectors
with theoretical knowledge of public health, in particular the key health
areas in which ACON works. You will also be committed to community
mobilisation and the empowerment of staff.

A division of Bradman Recruitment

If leading this best practice community
organisation is your career goal then
please contact Richard Green on
02 8243 0570 or send your CV to
cv@ngorecruitment.com quoting 29677.

chief executive 
offi cer
• Cutting edge health promotion organisation
• Lead 150 staff and 700 volunteers across NSW
• $11.5m budget and growing

Franchise Partner of CareersMultiList.com.au

Bringing
high
achievers
together
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sales & marketing

Our client is a market leader in supplying specialty raw materials to Australian and New
Zealand manufacturing industries, enabling clients to manufacture world-class products 
and meet their customers’ demands for improved performance and cost benefits.

They have a unique opportunity for an experienced Account Manager to join their 
NSW sales team. Reporting directly to the Business Manager, you will be responsible 
for a select number of manufacturing sectors including surface coatings, polymer 
additives, polyurethanes, building and construction, agriculture and I&I.

Ideally, you will possess a tertiary qualification in chemistry with a strong background in
selling specialty chemicals. You will be driven by understanding your clients’ needs through 
a partnership approach, working to provide solutions and exceeding expectations.

Strong business acumen and excellent interpersonal skills will be essential to your 
success, as will your ability to work independently. You will possess a ‘can do’ 
attitude and value being part of a high performing team.

To enquire further, please contact Deric Woodford or Adam Kolokotsas on (02) 8298 3823 in
our Sydney office or submit your application and résumé in Word format via our website at 
www.randstad.com.au/apply When responding, please quote 35-721785. 
Confidentiality is assured.

Account Manager
NSW
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DIVERSITY OF THOUGHT.

DIVERSITY OF PEOPLE.

A SMARTER PLANET FOR EVERYONE.

At IBM, we’re striving to make the planet a smarter place. To do that we 

need diversity of thought. And that means diversity of people.

Creative tension. Opposing ideas. Different outlooks. Unique 

backgrounds. These are the core ingredients of our competitive 

advantage. And by embracing this diversity at every turn, we’ve been 

recognised as a leader in the employment and advancement of women 

- as well as people with a disability, and gay, lesbian, bisexual and 

transgender employees. More importantly though, we’re leveraging this 

competitive advantage to fi nd solutions to the world’s biggest problems.

Join IBM and help us create a smarter planet. An inclusive, collaborative 

culture has been the key to our success so far. Make sure you are part of 

it to share in our successes to come.

To find out more and to view our open positions,

visit ibm.com/diversity/au

Children’s Hospital Foundations Australia (CHFA) is a partnership of 

5 of Australia’s leading Children’s Hospital Foundations working together to 

maximise national fundraising opportunities.

The CHFA partners include the Royal Children's Hospital Foundations in 

Queensland and Victoria, the Sydney Children's Hospital Foundation in NSW, 

the Princess Margaret Hospital for Children Foundation in WA and the Women's 

and Children's Hospital Foundation in SA.

The partnership is seeking to appoint a new National Director,

based in Sydney, to assume responsibility for the strategic

growth and direction of CHFA in an exciting period of

development.  The ideal candidate will have a minimum of

5 years experience in fundraising or a related discipline,

strong corporate and community networks, with a proven

track record of leadership and outcomes at a senior level.

Exceptional communication skills, diplomacy and excellent

relationship management skills are a prerequisite in holding

this prominent post.

For more information, further enquiries,

or to obtain a detailed position description,

please email info@schf.org.au or 

telephone on (02) 9382 1188.

Applicants should provide a full CV,

along with a covering letter,

by Friday 31st July 2009 to:

Mr Adam Check

Chief Executive

Sydney Children’s Hospital Foundation Limited

Locked Bag 5, Randwick, NSW, 2031

Email:  info@schf.org.au

• Representing 5 leading Australian Children’s Hospitals
• Exciting, innovative growth phase
• Strong focus on national corporate partnerships

NATIONAL DIRECTOR
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Opportunities in:

Engineering

Chartered
Accounting

Early
Childhood

See our main

advertisement

on the Back

Page of Early

General

News today.

Multiple 
Roles
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Domestic tourism set for horror year
Julian Lee
Marketing Editor
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THE days of the traditional Aus-
tralian family holiday have
reached a peak, with the market
set to remain flat for the next
decade as more Australians
travel further afield for their
annual break, figures show.

The Tourism Forecasting
Committee says that domestic
tourism will record its worst year
since the ’90s with the number of
nights spent away from home

falling to 261 million – or
16 nights per person – a drop of
13 per cent on the peak of 2002.
More than $2.5 billion on ac-
commodation, meals, tours and
attractions will be lost this year
alone, forecasts from the federal
body show.

A price war in airline tickets is
fuelling a boom in short and long-
haul travel by Australians, dash-
ing any short-term hopes dom-
estic tourism will make up for the
shortfall in international visitors.

More than 200,000 fewer

visitors are expected to come to
Australia this year, before a recov-
ery next year when numbers are
expected to rise by more than 3
per cent.

But the Tourism Forecasting
Committee is forecasting a flat
domestic tourism market as
older Australians – who are
among the most active travellers
– have seen their savings evapor-
ate and stay at home.

‘‘Domestic tourism is urgently
looking for renewed consumer
confidence in Australia that will

encourage more people to take
leave and take a local holiday,’’
concludes the forecasting com-
mittee in its summary.

The committee’s chairman, the
social demographer, Bernard Salt
said outbound travel by
Australians will remain ‘‘rela-
tively strong while air fares are
cheap’’. In May alone half a
million Australians flew abroad –
a rise of 2.4 per cent on last year,
with Indonesia, New Zealand,
America and Malaysia recording
the strongest growth.

The committee forecasts that
within the next decade 2 1⁄ 2

million extra people will fly out
of the country for overseas
holidays, joining the 5.8 million
who already do so.

Travel agents are reporting a
spike in overseas trips. Haydn
Long, a spokesman for Flight
Centre, said: ‘‘If you are going on
holiday then there’s some pretty
compelling reasons to go over-
seas.’’ Fares to Europe have been
slashed by up to 40 per cent and
increased competition between

carriers for the route to America
has pushed some prices to below
$1000. However Mr Long said
that when the economy picks up
so too will fares.

The managing director of the
Tourism and Transport Forum
lobby group, Christopher
Brown, said the accommodation
sector had lost 5600 jobs in the
six months to March. ‘‘Assuming
a similar rate of job losses across
the 497,800 employees of the
tourism industry, more than
20,000 jobs may already have

gone.’’ Mr Brown said the
tourism-dependent regions – in
particular Far North Queensland
and the NSW North Coast – are
being hit hardest.

The Australian Hotels Associ-
ation said its members in Sydney
and Cairns, cities heavily depen-
dent on domestic tourists, were
bearing the brunt. ‘‘We are see-
ing a drop-off across the board.
If it wasn’t for the stimulus pack-
age then it would have been
greater,’’ said AHA spokesman
Hamish Arthur.

Former
raider is
bankrupt,
owes$35m
Margie Blok
and Elisabeth Sexton
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THE businessman Rodney Price,
once of Sydney, latterly of
Monaco and now retreated to his
birthplace of Adelaide, filed for
bankruptcy on Thursday as
property deals in Europe and
Australia turned sour.

Mr Price was best known for
his role as the Australian chief
executive of the corporate
raiding empire of New Zealander
Sir Ron Brierley.

He was a former chairman of
the forerunner of Fairfax Media,
publisher of the Herald, signed a
petition saying he had $3000 in
two Australian bank accounts
and owed creditors in Australia
and overseas $35 million.

The Australian trigger was a de-
mand from the Sydney property
developer Andrew Richardson,
who signed a $20 million contract
with Mr Price in December for a
penthouse with Hyde Park views.

The bankruptcy documents
show Mr Price paid just $100 of
the $2 million deposit. Mr
Richardson terminated the con-
tract in May and began chasing
Mr Price for the outstanding
$1,999,900 deposit last month.

A court hearing scheduled for
yesterday was postponed when
Mr Richardson received a call on
Thursday from an Adelaide in-
solvency practitioner, Alan
Scott, who was appointed bank-
ruptcy trustee by Mr Price.

Mr Scott said yesterday he
would investigate any links be-
tween Mr Price’s personal affairs
and the vast Murrumbidgee ru-
ral empire of Four Arrows Group,
said to be a family trust.

The bush telegraph was in over-
drive yesterday with rumours of a
$100 million sale of six Four
Arrows properties to Nick Pas-
paley of the pearling family. The
flagship South Tahara holding –
listed for more than $20 million –
failed to sell late last year.

● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

Weekend Business – Page 2

In the thick of it ... Koko Van de Laak, 14, Amanda Hemsworth, 13, Andrew Hemsworth, 11, Sam Bell, 12, Nathan Cohen, 12, and Aaron Fenech, 12, at the bakery school. Photo: Simon Alekna

Networks coy on
on plans to copy
MasterChef format
Emily Dunn
Entertainment Writer
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‘It is not people sitting
there and criticising.’
LES SAMPSON, Channel Nine

AT THE Hemsworth household
in Wahroonga, home to
Amanda, 13, and brother
Andrew, 11, the kitchen is
something of a war zone.

Each weekend, the pair battle
it out over baked goods – she
makes biscuits and cakes while
he fine-tunes his toffee recipe.

But when it comes to what to

watch on television, the
arguments stop. Both are
dedicated fans of Channel Ten
cooking reality series
MasterChef Australia.

‘‘There was an episode where
they made wedding cakes, so I
made my own profiteroles,’’
Amanda said yesterday, elbow
deep in dough at Brasserie
Bread, the Banksmeadow bakery
that is running school holiday
baking classes.

The teacher, Matthew
Sobierajski, said he began

watching MasterChef after
questions from students left him
stumped. ‘‘I had one kid ask me
what ingredients I thought
[contestant] Poh put in her
Malaysian dish the night before
. . . I had to say I didn’t know,’’ Mr
Sobierajski said.

The elimination episode on
Thursday drew a series record of
more than 2.3 million viewers as
contestants Julie Goodwin and
Poh Ling Yeow became the two
who will contest the final
tomorrow night.

Heralded as the TV hit of this
year, the show has drawn the
kinds of ratings that rival
networks envy. But channels
Seven and Nine deny they have
plans to launch similar shows.

According to Les Sampson,
the head of acquisitions at Nine,
the success of MasterChef has
little to do with cooking and
much more to do with the ‘‘feel-
good factor’’.

‘‘It is not people sitting there
and criticising others. They are
advising and supporting,’’ he
said. ‘‘And on that we are looking
at programming that fits that
feel-good genre. Does it mean
that we do another cooking
program? I don’t know.’’

The head of programming at
Channel Ten, Beverley
McGarvey, said the network had
left behind the ‘‘mean-spirited’’
reality television model of shows
such as Big Brother.

‘‘Reality television doesn’t
have to be like that . . . this is
family viewing,’’ Ms McGarvey
said.

Channel Ten is already
working on a spin-off series of

Celebrity MasterChef and is
expected to use the episode
tomorrow night to call for
contestants for a second series
of MasterChef Australia.

Every television trend has its

detractors and not everyone at
the Banksmeadow baking class
yesterday was a MasterChef fan.

Friends Tom Scullion and
Anthony La Rosa, both 11, do not
watch the show.

Nor did they make any claims
to be aspiring chefs.

‘‘Weetbix is my limit,’’ Tom
said, while Anthony would be
happy with ‘‘learning how to
make toast.’’


